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RACER ELECTRIC

FOCUSES ON ITS OWN BRAND-

5F genen

the next five years.

KWANCHAI RUNGFAPAISARN

EREcer Electrié(Thailand), 41eading
manufacturer of fluorescent lamps
and ballast fittings, plans to increase
the ratio of its own brands so they can
exceed its original equipment man-
ufacturing (OEM) business within
five years.

The company will set up a new
Bt50-million production line for
LED lamps at its existing factory in
Ayutthaya by the fourth quarter this
year. The new facility, expected to
start operating next year, should
generate additional sales of between
Bt100 million and Bt200 million per
annum.

Napavilai Rangsisingpipat, the
firm’s managing director, said Racer
Electric wanted to double the con-
tribution made by its house brands
from the current 30 per cent to 60
per cent in the next five years.

The proportion of OEM sales,
meanwhile, should drop gradually
from 70 per cent to 40 per cent in

e «x.Napavilai, 38; is the daughter of -

67-year-old Vinai, who founded the
-companyin1969and currentlyholds
the president’s post.

She said that though “Racer” is
the flagship brand, the company has
alsolaunched a cheaperversion of its
products under the “Octane” brand.

Racer Electrie (Thailand) cur-
rently has two factories in Ayutthaya
for lamps and lighting products and
one in Samut Sakhon for ballast
equipment.

Napavilai said that about 25 per
cent ofthe company’s business came
from exports to more than 20 coun-
tries in the Asean region, as well as
New Zealand, Australia and Dubai.
The company will be holding a road
show at a fair in Guangzhou, China,
in June.

“We have running our export
business since 2001, and 60 per cent
of the sales overseas is covered by
our housebrand,” she said.

But for the first time in its 42
years, Racer Electric (Thailand) is



aiming to becoming a leader in the
lighting equipment market. -

__The ,company will focus on .

becomingaleading manufacturer of
energy-saving state-of-the-art fluo-
rescent lamps and plans to raise
awareness of its brand through its
new television commercials featur-
ing well-known actress Araya
“Chompoo” Hargate. :

Alsop last week, the company |

launched a 30-second television
spot entitled “Spider”, which pro-
motes the durability and longevity of
Racer energy-saving fluorescent
lamps.

Napavilai said the company
would also highlight its high manu-
facturing standards, including the
certification it has won from the Thai
Industrial Standards Institute under
the Industry Ministry and the No 5
Energy Saving Label from Electricity
Generating Authority of Thailand.

The company’s business plan for
this year is to focus on expanding its
customer base to cover all sales
channels. The company will work

more closely with dealers in consis-
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Racer products are currently dis-

tributed via lighting equipment
dealers, moderntrade outlets as well
as other channels such as industrial
plants, real-estate projects, office
buildings, hotel and resorts, and
educational institutes.

“Racer currently holds about 20
per cent of the lighting equipment
market and has continued posting a
10-per-cent growth yearly. This pos-
itive growth is driven by our ability
to offer a comprehensive range of
quality and inpovative products to
serve all consumers. For 2011, we are
projecting a 30-per-cent sales
growth using our strategy to further
penetrate the market, where com-
petition is becoming more vigorous.
The company will focus on product
differentiation and exceeding cus-
tomer satisfaction particularly in
research and product development
in line with the demanding lifestyle

tentlyorganising'promotiomactivi- 44
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NAPAVILAI Rangsisingpipat, right, managing di

rector of Racer Electric (Thailand),

poses with well-known actress Araya ‘Chompoo’ Hargate, who has been appointed the
brand ambassador for Racer lamps and lighting equipment.

of the new generation,” Napavilai
said.

Thailand’s overall market for
lighting equipment is worth about
Bt10 billion per annum and contin-
ues growing thanks to the rapidly

expanding real-estate and industri-
al sectors. This year, however, the
market is expected to slow down to
about 4-6 per cent owing to a drop
in investments and an increase in
the price of raw materials.
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